EDITOR’S COMMENT

Andrew Kidd
EDITOR

Responding with dignity
The most prominent
interiors industry victims
of the riots that hit England
have shown how to
respond
For all the wrong reasons Reeves of Croydon
and Carpetright’s Tottenham branch became
the country’s, if not the world’s, best known
furniture and flooring stores last month as
images of their destruction were seen all
across the media.
The Reeves family has earned at lot of
respect from the measured way they have
responded to seeing their business burn
down in front of them. A Facebook campaign
to raise money for them will be used to help
regenerate the area, not just the store for
example.
Unless you have been part of a fifth
generation business it is impossible to
imagine what the Reeves family have been
through, but I’m sure the industry will do
everything it can to help the business rebuild.

Lord Harris has also shown his qualities in
helping the 26 families who lived above the
Tottenham Carpetright store who were left
with nothing. The flats have nothing to do
with the chain – they are owned by an
investment company and run by a housing
association – but he spent time with them
and is supporting them financially and in
other ways.
Hopefully the other less prominent
interiors industry victims of the violence will
be able to follow the advice he gave: ‘To
small retailers I would say motivate
yourselves, we need you, the country needs
you; and get on with your lives and don’t
give up. For us larger retailers, we’ve just got
to get on with it and make sure it doesn’t
happen again.’
September has a plethora of exhibitions,
reviews of which will in next month’s issue.
It will be interesting to see which events
retailers decide to attend given the state
of the market. Opening on a Sunday was
a major part of the success of the revised
Harrogate Flooring Show last year. This
year, 4 September looks like being a
bellwether for retailers’ confidence for
the rest of the autumn.
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NEWS
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Reeves says riot won’t stop
it after 144 years of trading

The aftermath of the fire which destroyed 144 years of trading at Reeves
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stores and the fire crews managed to
save the other one.
‘I don't think we were targeted and I
don't think it was premeditated. I don't
know what the thought processes were
of those who did this. There is no rhyme
or reason or logic to it,’ he adds.
A 33 year-old Croydon man was
being held on remand ahead of
appearing before Inner London Crown
Court on 22 August as Interiors Monthly

went to press. Gordon Thompson has
been charged with intent to endanger
life and arson. He is also charged with
two counts of burglary and one count
of violent disorder.
Meanwhile, 22 Carpetright branches
were damaged in the riots, including
the Tottenham, north London store
which was burned down on 7 August.
The 1930’s Art Deco building has been
demolished.

PHOTO: HEARDINLONDON

The owners of Reeves of Croydon have
vowed to continue trading after its 144
year-old store was destroyed in the
rioting which hit English cities.
The Reeves Corner store was
completely destroyed by fire on
8 August, and demolished two days
later. The company, which was insured,
has resumed trading from its nearby
bed store, which was also damaged in
the violence.
‘I feel like I have gone through the
whole range of emotions,’ Trevor
Reeves, director says. ‘At first it was
abject misery and despair, and then it
was vicious anger at the people who
did this.
‘Now I just want to focus on the
future and where we go from here, so
that we can sustain the business and
take care of our staff and their families,
and our customers.’
His father Maurice said he didn’t
think the store was deliberately
targeted.
‘It could have happened to anyone
but we were just in the wrong place at
the wrong time. It has been through
two World Wars, depressions – the lot.
We are fortunate in that we have two

Remains of Carpetright’s Tottenham branch, one of 22 stores that were damaged

NEWS

Stores ‘were too
small’ says Lombok

All white: From

Ulster Carpets has
named Gary Prophet
as sales executive
covering North Wales
and the North West
of England.

Moduleo has
appointed Jonathan
Stone, former
Brintons global
commercial sales and
marketing director,
as UK and Republic
of Ireland md. The
company will be a
separate business
unit for IVC Group
with a UK head office.
FIRA has named
Asli Tamer Vestlund
as deputy technical
manager, working on
the Specifiers Guide
and the Carbon
Footprinting
Benchmarking
project.
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administrator Leonard Curtis.
Stuart Lewis, who remains md, says
the stores it closed suffered because
they were too small to show its full
range.
It is now looking to drive online
sales which, along with the TCR store,
are understood to account for 75% of
its £11m of sales.
According to Lewis the retailer,
which is opening a concession in HoF’s
Birmingham store this month, sees its
future online with a small number of
destination stores.

Cottage suites and fireside chair
manufacturer JC&MP Smith has bought
upholstery company Homestyle
Furniture.
‘This venture, while a slight
diversification in style, will strengthen
the offering we have and complement
our current ranges. The emphasis on
flexibility and quality will remain the
same, so it really is business as usual,’ says
Robert Smith, JC&MP Smith md.
He says he has always admired the
Homestyle product and was delighted
when the opportunity arose to purchase
the business.
More than a quarter of the former
Homestyle employees will transfer to the
JC&MP Smith factory in High Wycombe.

19-25 September
Danish furniture
manufacturers and
designers
association, The
Cabinetmakers’
Autumn Exhibition,
is hosting Whiteout,
an exhibition of 38
new chairs centring
on a white colour
theme as part of the
London Design
Festival from 17-25
September.

PHOTO: JTHOMAS IBSEN

people

The management of furniture chain
Lombok has blamed having stores
that were too small for its second
pre-pack administration in as many
years.
After closing nine branches, leaving
only its flagship Tottenham Court
Road, London store; the Fulham
clearance branch; the Redbrick Mill
outlet in Batley, West Yorkshire and
its London House of Fraser
concession; owner Privet Capital put
the company into administration and
immediately bought it back from

Homestyle
snapped up

Prestigious Textiles set
for Chinese growth
Prestigious Textiles could be set for major growth as it targets
the domestic Chinese market with the opening of a showroom
in Shanghai and a Chinese subsidiary.
The Prestigious China showroom was due to open at the end
of August alongside the formal launch of the company at the
Intertextile Shanghai Home Textiles Fair (29-31 August).
Selected for the Chinese market, the initial portfolio
comprises 24 collections of fabrics for draperies, upholstery and
home decor accessories, all presented in cut lengths, pieces and
pattern books, together with the latest collections of Prestigious
wallcoverings. The company will be supported by a daily courier
service from Prestigious Textiles’ headquarters in Bradford.
‘The Chinese market is developing rapidly in terms of its
proportional disposable income and consumers are hungry for
European products,’ says Trevor Helliwell, Prestigious Textiles
chairman.
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Spanish move into UK: London kitchen
retailer Intervari has become the UK
distributor for high end kitchen manufacturer
Mobalco as the Spanish firm enters the UK
market. Intervari is the exclusive dealer within
the M25 area for products such as the
Organica (pictured) and hopes to roll out
nationwide stockists.

NEWS

Floorcoverings boss jailed
for five and a half years
The boss of a carpet firm who created
a ‘tsunami of fire’ burning down his
own warehouse in an attempt to claim
£200,000 in insurance has been jailed
for five and a half years.
Jurors at Liverpool Crown Court took
six hours to convict Elliot Ross,
Floorcoverings md, of starting the fire
at his warehouse and two counts of
fraud in connection with the insurance
claim on the building and a £15,000
claim for vehicles inside the premises.
Judge Gerald Clifton, who had
previously seen CCTV footage of the
fire, said: ‘I described it as a tsunami of
fire. It was horrific. It took the fire
service a long, long time to get it
under control. We tend to take for
granted, and we should not, the
bravery of the people working for the
fire service. They put their lives on the
line daily.’
The judge told Ross his crimes were
serious, not only because of the

potential loss to his insurers but also
because of the loss to neighbouring
companies on the Knowsley Industrial
Estate, which were badly damaged.
‘Some of them have lost out
financially to the tune of hundreds of
thousands of pounds. People have lost
their jobs. One man said he prided
himself on employing other people,
working hard and seeing that they
worked hard on their business. You
ruined not only their properties, but
more importantly their livelihoods by
your dangerous and selfish behaviour,’
said the judge.
During the three-week trial, jurors
were told that two barbeques were lit
in the pallet yard next door to
Floorcoverings and a third was found
smouldering on a windowsill of the
warehouse. This had been filled with
toilet rolls, newspaper and cardboard.
The toilet rolls matched those used
at Floorcoverings, while the cardboard

was from a pair of gloves bought at a
local Asda. The gloves were bought at
the same time as a person using Ross’s
mobile phone was at the store. The
same person also bought extra long
matches and white spirit.
A Floorcoverings employee told how
Ross had told him to stack carpets by
the window.
Simon Berkson, prosecuting, told
jurors Ross had started the blaze
because of his dire financial situation,
with debts up to £200,000.
Ross had denied all the charges
claiming the company was owed
£300,000 by customers and was
paying its creditors weekly as funds
came in. He was cleared of two other
counts of fraud.
‘Up until August 19, 2009, you had
led an industrious, exemplary life,
employing people, working hard and
when necessary changing the scope of
your employment,’ added the judge.

Peter Green closure
Furniture and flooring retailer Peter Green is to close
its Reading store this month.
‘The Reading store, while stunning to look at, has
consistently failed to deliver sales at the necessary
level to support itself – this, combined with a direct
approach from a prospective new tenant led to the
decision,’ says Adrian Oates, Peter Green md.
There is a second Peter Green store in Chandlers
Ford, Hampshire.

Clive Race
Taking to the road: Pergo is to use two trucks to show customers across Europe its
2012 products. The two-storey vehicles will visit 44 places in 14 countries in 68 days.
The UK’s days are Kempton Park racecourse on 28 October, Haydock Park racecourse
on 31 October and Falkirk on 1 November. ‘In this way Pergo is moving the company
closer to the market by reaching all the way from innovation, development and
production to point of sales,’ says Ralf Eisermann, Pergo ceo. ‘We started to move closer
to our markets by introducing Pergo’s Competence Centre Concept a few years ago.
With our mobile show we have expanded on this idea by bringing our new designs
and concepts as close and as early as possible to our partners.’
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Clive Race, former Race for Furniture md, died on
29 July, aged 89, after a 12-year battle with cancer.
Race joined his father’s firm after serving in the
RAF as a wireless operator during WW2.
A keen Middlesbrough FC fan, he sold furniture to
many of its high profile players. ‘Juninho bought all
sorts from him,’ said his son Iain, who runs the store
and sister branch Home Interiors in Stockton.
Race is survived by his wife Leah, son Iain and
daughter Heather.

2, B-8710 Wielsbeke - Belgium
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OPINION

Dids Macdonald

Anti Copying in Design chief executive officer

Policy makers need to
take IP more seriously
A subject close to my heart is design and design protection.
Why? A few light years ago I used to be a designer/maker. Every
time we brought out a new product range it was knocked off. I
nearly lost my business and my livelihood, so I became angry.
That’s why I started Anti Copying in Design( ACID).
Many perpetrators of copying, or who condone intellectual
property infringement, would be up in arms if accused of
stealing a wallet and yet there is a belief that IP theft is OK.
It is difficult enough to succeed in the competitive
commercialism within the interiors sector without the threat
of financial disaster through copying.
Innovation is the differentiator of champions, who attain the
cutting edge through design
excellence and research and
development, but it takes huge
investment. They deserve to reap
a return on their investment
without the threat from copycats.
In the UK we have some of the
best designers in the world yet,
according to Professor Ian
Hargreaves, who led the prime
minister’s review on intellectual
property: ‘The role of IP in
supporting this important
branch of the creative economy
has been neglected.’
This is shameful.
According to Nesta, in 2009 a
staggering £23bn was invested
by UK businesses in IP creation in design. So why aren’t we
demanding to know why?
My view is that some of those who purport to create IP policy
for design are bogged down in a culture of consultation mania.
Researchers, economists, academics, lawyers and social
scientists need to be encouraged to listen to the industry.
Currently this relationship appears tenuous at best and at
worst, divorced from the real world. Industry and its
organisations are rarely given credibility for a more heuristic
solution to policy creation and problem solving through tried
and tested systems and initiatives.
It’s time policy creators took notice of what industry does to
help itself and got on with supporting what the UK does better
than anyone in the world – design.
Promoting and supporting the UK’s talented designers and
manufacturers with real, tangible actions wouldn’t be a bad
start. This would lead to growth and job security.

Those who
purport to
create IP
policy for
design are
bogged
down in
consultation
mania
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Read All About Greenwood...
“We are literally astounded – a good TEN MONTHS worth
of sales in less than three weeks! I don’t know where the
people kept coming from, your system just works beyond
belief! We could not be more delighted. And your man
John was fabulous, just perfect for us. He worked
extremely hard and got on so well with all of us here. It’s
all worked out perfectly and it’s set us up for the future. I
will certainly recommend Greenwood Retail.
Mark Lucas. Proprietor, Pinewick, Ballynahinch,
N Ireland.
“With Greenwood’s help and planning we were successful
in selling over 2.5 million Euro during two short sales
events in Ireland. I think their marketing plans are excellent
and their people worked very hard to help achieve this
success. I can recommend Greenwood Retail.”
Otto de Jager, CEO GLOBAL HOME GROUP.
“I felt in safe hands with Greenwood... … it’s all gone very
smoothly from the first introduction through to the sale
launch which is booming… a remarkable success.
They [Greenwood] are very, very professional!”
Philip Lewis, Chairman. COLLECTABLES AND
MANDALE FURNITURE
“Our second Greenwood Sale has surpassed expectations
again with the results virtually the same as last year despite
current conditions – a very credible performance. I would
(and have already) recommended Greenwood to other
quality independent retailers.”
Tim Rathbone, MD. STURTONS AND TAPPERS,
Bournemouth.

Don’t Miss Out...
Don’t hire a sales company until you have spoken to
Greenwood. We ask for the opportunity to explain why
you should consider choosing Greenwood to help you plan
your next big sales event. We can usually estimate sales
projections over the phone.
Call Us Today on 01625 521010.
To learn more call Bernard Eaton for a free,
no-obligation telephone consultation now on
01625 521010.
Or, visit our website greenwoodretail.com and watch the
Greenwood Video to find out how we can help you to
generate record breaking sales & profit for your business.

GREENWOOD RETAIL LTD
Britain’s Leading Experts in Retail Sales Promotion
1 Wilmslow House, Grove Way, Wilmslow, Cheshire, SK9 5AG
sales@greenwoodretail.com
www.greenwoodretail.com

Tel. 01625 521010

NEW PRODUCTS

1

2
4

3

5

1 This month Ulster Carpets will launch
Grange Wilton, a luxurious and dense high
twist woven wilton range comprising 24
colours. Combining the luxury of wool and
the hardwearing properties of nylon, Grange
Wilton uses high twist 80% wool and 20%
nylon plain and heather yarns, woven tightly
to create the ultimate in floorcovering.
Colourways include warm organic mineral
tones, soft muted greys through to slate,
beige, green and red inspired by a heritage
palette. It is available in 5m, 4m, 3m, 2m and
1m widths.
Tel: 028 3833 4433
2 Much of Velda’s quality and technology is
often hidden from view but it is proud to
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show the heart and soul of its beds
(pictured). The Metropolitan Luxury range
uses only the best spring units, fillings and
covers to create pure sleeping perfection.
Tel: 00 32 8936 6657
3 Featuring the innovative SmartStrand fibre
with the durability of nylon, the stain
performance of polypropylene and a feel
tangibly softer than wool, each carpet within
Mohawk’s Presidential Collection answers
the demands placed on carpet every day and
offers a lifetime stain, soil and pet damage
warranty.
Tel 01480 479 830
4 Zip is a collection of elegant yet striking

modular sofas from Swan made up of
different elements that fit together neatly to
enhance any living space. The name reveals
the collection’s hallmark: a vertical zip in
brushed metal that comes in five different
colours. It is found on the two outer edges of
the arms and on the outer edges of the
backrest of each modular element.
Tel: 00 39 031 730 222
5 Patricia Urquiola continues her creative
track in the world of binary mathematics
with Codex for Molteni & C. The T-shaped
base is enhanced by fretwork that recalls the
barcode theme. The table is completed by an
elm rectangular top.
Tel: 01484 711 788


NEW PRODUCTS

6

7
9

8
6 Riva 1920’s Pura solid wood low sideboard is designed for a kitchen or a dining
room. It is pictured in the new brushed whitened oak finish. The doors’ hinges
enable the doors to open up to 270°.
Tel: 00 39 0 3173 3094
7 Velux has introduced a collection of blackout blinds designed by Karim Rashid. In
a partnership where fashion meets function, the limited edition collection includes
eight bespoke designs. Designed for Velux roof windows, the range offers
fashionable flair to any room in the roof.
Visit www.velux.co.uk
8 Porada’s Drink sideboard has a frame in solid canaletta walnut and smoked oak
body. The area behind the doors is covered with mosaic mirrors.
Tel: 00 39 03 6232 8162
9 Variér’s Invite is a piece of art that fully connects with your body. The design is
not only visually attractive, but also adapts to your body as you sit. The flexible seat
accommodates your every move, ensuring you are never in an uncomfortable
position.
Tel: 00 49 703 1817 6450
10 Kinnasand’s Reset is a textile collection that through emotional expression and
its affinity to details not only awakes interest but is also lasting, narrative and
associative without being too fancy; innovative and vain without a conspicuous
desire for trend. Pictured is Splash in trevira.
Email: kinnasand@kinnasand.com
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BM’s Autumn At-Home
The Baron
3+1+1 Full Motion in soft leather

-

£795

Buy from a trusted British family company established for 40 Years
Buy in a way to suit you, single suites, multiples or direct containers
Fast delivery from stock on the UK’s fastest selling deisgns
Direct Home Delivery available
Over 100 designs to choose from fetauring Promotional Styles, Classic,
Contemporary, Motion, Power Motion and Corner Groups
- Full UK service and retailer support
- Visit our website at www.bmfurniture.co.uk

Vine Mill, Brookside Ind Est, Oswaldtwistle, BB5 3PX
T: 01254 306670 | F: 01254 306671 | E: sales@bmfurniture.co.uk

Show 26 - 30th September
The Ranee
3+2 AMAZING VALUE

£399

With special offers and incentives across the entire range there has never been a
better time to visit, there is free local transport, refreshments and lunch available.
Call now for further information and help with your travel arrangements.

01254 30 66 70

www.bmfurniture.co.uk

Vine Mill, Brookside Ind Est, Oswaldtwistle, BB5 3PX
T: 01254 306670 | F: 01254 306671 | E: sales@bmfurniture.co.uk

NEW PRODUCTS

11

12

14

13

15

11 Hanna Korvela Design’s Minore’s main
characteristics are the warmth of wool and
the strength of paper yarn, made from wood
from Finnish forests. On urban premises,
Minore is the connection between the floor
and nature. With the quiet colouring of
plants, it represents uncompromising Nordic
craftsmanship.
Tel: 00 35 81 7288 6688
12 When Jori developed the Nerida sofa and
matching armchair, the decision was made
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not to use any vertical lines. This special
touch can even be seen in the feet of
the sofa, which further highlights its
originality. High or low back models are
available.
Tel: 00 32 5631 3501
13 The elegant outline of Cor’s Shrimp
results from flat cushions and a bentwood
shell which has a particularly refined
appearance thanks to its side recesses.
Its choice of wood, leather or fabric

allows it to be at home anywhere.
Tel: 07967 399 759
14 Haro’s Tritty Silent CT flooring uses
synthetic rubber adhesive strips to reduce
the noise of the laminate by more than 60%.
Email: info@haro.com
15 Slide’s Q4 chair designed by Jorge Najera,
is stackable and perfectly partners the Prince
glass topped table, designed by Anki Gneib.
Tel: 00 39 0 2488 2377

£10M STOCK
AVAILABLE
...ORDER NOW FOR THIS WINTER
The Winter Sales Period almost on us all once again and for
this year make sure you're part of the Morris Family.
They are now taking all orders in time for the winter period, with
new ranges, designs and studios all ready, available and on offer.
The Morris Group has recently opened their modern state of the art
office and warehouse facilities in Glasgow with £10 in stock NOW of
new and existing best selling ranges. With more trailers, more loading
bays, more stock, smoother access and greater communication,
there's never been a better time to choose The Morris Furniture
Group. On site, they also have their own in-house marketing and
sales team ready to assist you every step of the way, as they continue
to invest heavily in their retailers. The Morris Group were also
delighted to be awarded the Interior Monthly Best Dining Room
Manufacturers at the Manchester Furniture Exhibition, voted by
retailers, yet another reason to choose Morris.
THE MORRIS FURNITURE GROUP 2011

THE MORRIS FURNITURE GROUP 2011

C ABINETS

G PLAN CABINETS
IN-STORE DESIGN

G Plan Cabinets have further
strengthened their business investment
into their retailers. To coincide with the
classically designed new Rembrandt
collection, G Plan Cabinets have made
available for Stockist’s in-stores a new
studio concept, all in aid of promoting
their stock and goods to the very
maximum. With new graphics, full wall
coverings and point of sale, the iconic
brand and household name will
maximize G Plan’s store presence and
ultimately your sales.

MADISON COLLECTION
At the recent Manchester Furniture Show, Morris
Furniture successfully launched the brand new
collection Madison, offering a darker wood finish to
existing best sellers Eclipse, Merlot, Artisan and Grange. With Morris
Furniture receiving such euphoric praise within the industry, order
now to ensure availability and arrival for this winter sale period.

NEW MOODS COLLECTION
Striking white high gloss with iconic LED lighting, the new dining
range by Zone caused a stir amongst the industry at this year’s
Manchester Furniture Show. Moods is an absolute must for all
Stockist showrooms this winter and with a high choice function
within the lighting, it caters for all customer audiences. Ordering
Zone’s new range now guarantees both you and your customers
will have your hands on Moods this winter, available with a full
range of occasional pieces as well as table and chair dining sets.
Zone furniture continually strives to design and produce
contemporary and cutting edge furniture. The launch of Moods
was coupled with another new range available in a warm walnut
finish. Swing displays an eye catching contrast of dark and light
wood detail and is available to order for October delivery now.

Z NE

High comfort products will be on the top of the list for all consumers
this winter and the ever-growing Relaxateeze brand has launched
new products, fabrics and leathers to support this demand. Order
now to have the new models in your store for the festive period, with
the new ‘leather’ feel fabric Buonissimo a certainty for sales this winter.
THE MORRIS FURNITURE GROUP 2011

CARPET

The solar panels could power 2,000 homes

Using the three Rs
Reduction, recycling and rethinking form Lano’s environmental plan
Lano Carpets has unveiled its
environmental policy, The Green
Signature. The company says that
through reduction, recycling and
rethinking, it is committed to
environmental stewardship throughout
the sourcing, manufacturing and
distribution processes, with the clear
intention of minimising its
environmental impact through both
direct and indirect practices.
During the past six years, Lano has
reduced its greenhouse gas emissions by
40% and is hoping to achieve an overall
reduction of 60% by 2012. Energy
consumption has been cut by 25% in the
past seven years and as part of the
Belgian Flemish Covenant programme
the manufacturer has to reach
benchmark energy efficiency and CO2
emissions to the levels of the best
international standards by next year.
‘This commitment to minimising
emissions has seen a continual
investment in reduction measures since
2008, including the installation of solar
panels on the main 12hectare
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production site,’ says Birger Karlsson,
Lano UK sales manager.
These solar panels form one of the
largest installations in Western Europe
and any energy not consumed by the
company is entered into the main grid. At
full capacity, the solar panels produce
enough electricity to power 2,000 homes.
Reduction of waste is also marked as a
key good environmental practice in The
Green Signature. Lano Carpets is
separating 97% of its waste into
combustible and recyclable elements,
with the aim of reaching complete
separation.
Combustible elements are transformed
into pellets that are used as an alternative
to fossil fuels in the cement industry,
while recyclable elements are reused as
raw material.
‘Recycled content yarns, such as Econyl
by Aquafil, will also be used in increasing
measures. The 100% recycled content
polyamide yarn is already being used in
the Manhattan carpet tile collection
produced by Lano Flooring Solutions,’
says Karlsson.

Lano has also reduced its wastewater
production by 15% in the past three
years which as well as improving its
quality, reduces the environmental
impact of its wastewater by 20%. It has
abandoned the use of deep groundwater
for its production processes instead using
industrial water from a purifying plant
sourcing surface water.
Karlsson says that in developing
sustainable recycling initiatives for both
manufacturing processes and post
consumer waste, it is working closely
with the industry, including being a
founding member of the Optimum pilot
carpet tile recycling programme.
‘We aim to provide workable and
sustainable solutions to recycling,’ he
says. ‘With development towards a more
sustainable footprint, we are also
evaluating the environmental impact of
products through lifecycle analysis.
Conducted by an independent third
party, the analysis will help identify
impacts at every stage of a product’s life
from cradle to grave and allows us to
identify opportunities for improvement.’

“space reserved for exciting
new woven product – coming
soon to a retailer near you”

Come and see us at

Harrogate Flooring Show
4–6 September 2011
Stand A22

Gaskell Wool Rich
Sales:Tel: 01827 831525
Fax: 01827 831508
www.gaskellwoolrich.co.uk

CARPET

Crowning glory
Standing out from the competition
is key for one manufacturer

‘Strong branding is critical in the success
of consumer products and that even
applies to carpet,’ says James Caldwell,
Crown Floors, sales coordinator.
‘As carpet usually doesn’t have the big
budget luxury of TV and consumer
magazine advertising, what goes on
behind the shop window is even more
important for success and at Crown
Floors we are making sure that retailers
are equipped to make the most of their
floorspace,’ he explains.
With 10 ranges including stain-free
and wool-rich offerings, Crown Floors has
enough depth to cater for the majority of
carpeting wants, but it is the brand that
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will make the real difference in a
competitive market, Caldwell says.
‘The easiest way to get a leg up is to
deliver a bigger impact than the
competition, making the stand a natural
focal point within the store and with it
making it an obvious destination for
consumers on the hunt for carpet.’
The trouble is that many
manufacturers produce non-descript
displays in a wood finish that does little
to make the brand jump out, reckons
Caldwell. Add to this the natural colour
palettes of modern carpet ranges, which
blend with natural wood finishes, and
the displays do little to lift the carpet and
give it impact on the shopfloor.
‘The result,’ he says ‘is a store awash
with similar looking displays featuring
similar looking carpets and this does

nothing more than simply confuse the
shopper.’
Crown has adopted a different
approach for its displays, using a strong
blue as a backdrop to help the units
stand out and lift natural colour palettes,
providing a distinct contrast between
carpet and display. A rich gold logo helps
strengthen the identity, with lifestyle
photography and clear iconography to
boost this further.
‘Of course, value is still of vital
importance and Crown Floors ranges
uphold excellent comparative prices,
making the switch to Crown Floors less
daunting and with UK-specific
colouration and textures, the retailer can
be assured of ranges that will sell,
whether they opt for the basic four-tier
unit option or the all singing and all
dancing 10 tier unit,’ he says.
POS units can be installed back-toback, on a wall, as an island or as a corner
unit.

Come and see us at

Harrogate Flooring Show
4–6 September 2011
Stand A23

New Napoli, a combination of 5 stripe options
and 5 coordinating plains
Tel: 01827 831 450
Fax: 01827 831 451
Email: sales@mrtomkinson.co.uk
Web: www.mrtomkinson.co.uk

CARPET

Dialog Art’s Sam Francis First Edition

Pushing boundaries
Yet again Vorkwerk breaks convention
with its innovative carpet designs
‘If there is one thing that we are most
proud of it’s our innovation,’ says Ian
Hammond, Vorwerk Carpets sales
director UK. ‘We have always pushed the
boundaries and tried to deliver a fresh
take.’
Many carpet manufacturers are only
now launching celebrity designer
endorsed ranges, but Vorwerk unveiled
its artist collaboration range, First Edition,
in 1988.
Now catalogued in Dialog Art, the
collection includes diverse designs from
renowned architects through to popular
artists such as David Hockney, Sam
Francis and Milton Glaser.
In terms of more conventional wall-towall carpet, Dialog certainly isn’t for
everyone, he says.
‘We have really tried to do something
different with texture. We’ve exploited
the versatility of manmade fibres to mix
lustre, thickness, length, roughness,
colour and depth to create carpets that
explore the realms of possibility,
employing contrasts and effects to make
carpets that bring the floor to life and
that offer so much more than a twist pile
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or chunky loop,’ says Hammond.
‘From super silky velours through to
chunky wool nibs, Vorwerk has always
been a little different even when it is
doing something ordinary.’
The company is not one to rest upon
its laurels and is now looking at the
entire concept of carpet and seeing what
can be done to reignite its position as a
serious element of interior design,
turning it from an almost practical
necessity for some into a desirable and
interactive addition to the home.
He says it has found the answer in the
Esprit Home Island collection, taking
inspiration from its Scale contract
product and created with one of Europe’s
leading fashion houses.
For the first time, consumers can play
with the layout of their carpet, engaging
with it in a far more expressive manner
than ever before.
‘Of course, some would argue that
Esprit Home Islands is no more than a
rug and even if you choose to reside in
that camp, you can’t deny that it offers a
creativity and interactivity that an area
rug simply cannot match,’ he says.

Esprit Home Islands

‘The lift, place backing and
interlocking shape, as well as seasonal
textures and colours means that Esprit
Home Islands are open to the whim of
the consumer and can literally change
shape from one day to the next.
‘Undeniably this breaks with the
convention of a singular interaction with
carpet, which occurs at the point of
purchase, and instead makes our
relationship with our floor one that is in
a constant state of change. The Esprit
Home Islands collection is uniquely
Vorwerk and something of which we are
very proud,’ he adds.
Unveiled in January at Domotex, the
range’s official UK launch will be at
Harrogate Flooring Show and 100%
Design.

CARPET

From bottle
to floor
Some 3bn plastic bottles are recycled
a year to produce Mohawk carpet

EverStrand True Winner (above) and Paint Box (left)

Mohawk believes its SmartStrand carpet is a significant step
forward in sustainable carpet for the residential sector while its
EverStrand carpets are regarded by many as the pinnacle of
recycling for the sector.
That is for one simple reason, says Howard Lindsay, Mohawk
vice president UK, Ireland and South Africa. ‘Over 3bn plastic
bottles are turned into EverStrand every year, about a quarter of
all plastic bottles in North America.
‘Very few manufacturers are capable of hitting the pinnacle of
carpet fibre made from 100% post-consumer recycled content.
Granted there are other 100% recycled content fibres on the
market, but these rely on a more ambiguous content of post
and pre-consumer recycled content and are generally only
suitable for the contract sector anyway,’ he explains.
‘EverStrand consumes zero virgin petrochemical resources
and it doesn’t really compromise in the performance stakes
either, with a lifetime stain resistance warranty, proving that
being green doesn’t have to mean being more awkward.’
For retailers wanting to underline their commitment to
lowering impact on the planet to customers, EverStrand and
SmartStrand are good examples, he says.
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SmartStrand Presidential Freedom

‘Both offer unbeatable environmental attributes and
credentials that will help to satisfy even the most performance
hungry home owner.’
There are display tombolas for both ranges which will also
help to deliver this strong environmental message.
‘The SmartStrand display is proving a particular talking point
within the industry thanks to its in-built display which projects
the unique attributes of the range with video,’ adds Lindsay.

LUXURY VINYL TILE

Left and above: Emporium Clic
Below: Galleria

Join the
party
The LVT market is about to get
more crowded as Lifestyle Floors
enters the sector
The luxury vinyl tile market is about to
get even more competitive with Lifestyle
Floors entering the sector at the
Harrogate Flooring Show.
‘We’re very excited about this launch,’
says Inga Morris, Lifestyle Floors
marketing manager. ‘The collection
features both clic and traditional stickdown/dryback ranges in a myriad of
both traditional wood and modern
designs, so there really is something for
every retailer,’ she says.
The collection consists of three ranges:
Galleria and Emporium, both dryback
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ranges; and Emporium Clic, which is
edged with the Uniclic system.
Galleria, a 2mm dryback LVT with a
0.3mm wear layer, is competitively priced.
It is available in tile or plank with a choice
of four feature strips to create various
effects with the 10 designs on offer.
Emporium is a hard-wearing 2.5mm
dryback LVT with a 0.55mm wear layer.
‘At that specification, it is tough
enough for architects specifying heavy
contract jobs, while tempting consumers
with a choice of 15 designs in either tile
or plank format. Four feature strips are

also on offer with this range,’ says Morris.
All the design options of Emporium
are available in Emporium Clic. No
underlay or glue is required making
installation speedy and simple.
‘It is a natural development for
Lifestyle Floors to launch its LVT
collection. Lifestyle Floors is all about
choice for the retailers – offering a wide
breadth of product and a choice of
display options for them to cherry pick
from to suit their stores and customer
base – as well as offering choice for the
consumers,’ she says.

art on the floor
See us at Harrogate - Stand B32
Reps & Agents:
John Pringle – Cumbria & NE: 07779 140781
Mike
Mortimer
– Scotland:
07975
682385
Alex Kilday
– Scotland:
07775
504929
Paul Brown – Midlands: 07973 783532
Peter Baldwin – NW: 07973 410688
Richard Cooper – E Anglia: 07860 525245
Mark Keepfer – Wales & SW: 07976 700222
Gary Foster – Home Counties N: 07515 283872
Gary Kendall – Home Counties N: 7802 661944
Mark Broster – London & SE: 07766 255222
John Constable – London & SE: 07836 734322
Jenny Borrett – South & SE: 07969 816727
Mark Borrett – South & SE: 07968 119056
Martin Pow – South West: 07968 119887

©

clarendoncarpets
Gorsey Lane, Coleshill, Birmingham, B46 1JU
Sales: 01675 433066
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Harrison Spinks’ Eden

Rest
easy
Everything needed for a good
night’s sleep will at this year’s event

Stuart Jones’ Sofia
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Airsprung Beds will debut its latest mattress and divan
collections alongside its next day delivery mattresses and
bedding range while AJ Foam will show its Pureflex, Neptune &
Memory Sleep vacuum packed memory foam mattresses,
pillows and topper brands.
Apropa Machinery is displaying machinery from suppliers
including Baeumer, Sala, Lamit, Desco, Grauff and Kottmann.
Ticking firm Bodet & Horst will highlight its bi-elastic Comfort
Streeetch and new zone designs.
Bodyease is introducing its Kumfy Sleep Collection while
Breasley Consumer Products is expanding its Salus Bed
Collection with new models and higher spring counts and
updating cover designs for its vacuum packed ranges. 

For the very latest bed time
stories visit the Carpenter
stand at this year's bed show.
See our innovative new
ranges of luxury toppers and
pillows from
one of the UK’s fastest
growing sleep accessories
brands.

The Bed Show

27-28 September

BEDS AND BEDROOM

Above: Shire Beds will
unveil its latest range
Left: Somnus’
Ambassador

From Burgess Beds is the Sanctuary Signature collection and
additions to its Binary Mattress collection.
Carpenter is showcasing the Sleepbetter collection and
Snugkids range of children’s furniture along with product
launches. CPS Group will show its label and tag ranges.
Cumberland Bedding is promoting the Natura World sleep
system, of which it is the UK’s exclusive licensed producer. All
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products are Soil Association certified organic, containing
organic British wool, natural latex, organic cotton, coir and
various natural fibres and are hypoallergenic, temperature
regulating and pressure-point buffering.
Furmanac‘s UK manufactured Mi Bed adjustable bed offer is
to be expanded with models featuring V85 memory foam,
Talalay latex and adjustable slatted bases. Its Hestia Beds

Stellini Textile Group
‘Italian Style in Ticking’
since 1947
Full range of woven jacquard and
knitted stretch production

Visit us at The Bed Show
Stand E34
Stellini Textile Group
Via A.Manzoni 54
20020 Magnago (MI)
Italy

BUY WISE

BE WISE

T +39 0331 072501
F +39 0331 072509
info@stellinigroup.com
www.stellinigroup.com

Cumberland Bedding Co.
Manufacturers of hand made Matresses & Divans

SOMNUS

Cumberland Bedding Goes Organic
Our planet is full of surprises and amazing qualities that
Cumberland Bedding have enchanted to make a magical
range of organic and natural beds with Natura World.
Cumberland Bedding is energized about giving the UK
market a taste of genuine organic, feel superior sleep.
Using Natura Worlds exclusive slat matt system paired with
a mattress constructed from pure latex and organic fibres,
we can eliminate heavy chemical based foams and creaky
metal springs - and provide luxurious, eco-friendly comfort.
Why settle for synthetic when nature’s best can be blended
to naturally eliminate sleep disturbance and invite healthy
sleep into your life! Embrace the natural sleep cloud, no
more “I’m hot, she’s not” scenarios as all mattresses are made
with 100% organic British wool, a naturally temperature
regulating fibre & eliminates moisture build-up.

Come see our stand C64 and view our Display Studio

Exclusive showing 27-28 September
Telford UK stand A10
Cumberland Bedding Company
Unit 11 & Unit 12, Heathway Industrial Estate
Manchester Way, Wantz Road, ESSEX, RM10 8PN
Tel; +44 (0) 208 596 0366
Fax; +44 (0) 208 517 8249
Web; www.cumberlandbeddingco.co.uk

with 12,000 unique
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Vogue Beds will have a stand alone stand this year

range has a new natural fillings collection with wool, silk and
cashmere, Talalay latex on pocket models as well as the existing
memory on pocket range.
Gateway Systems offers advice on improving production and
represents manufacturers including Gribetz, Porter, Merello,
Galkin, Teknomac, Spuhl, Nahtec and Durak Sewing Threads.
Global Material Sourcing specialises in sourcing bespoke
components to the UK and Irish furniture industry including
runners, wooden drawers, castors, guest bed legs, coach bolts,
wooden and metal feet, pillow bags, headboard stays, storage
hinge systems with piston controls, handles and brackets.
The show will see the first exclusive display from Hampton
Bed Company. Harrison Beds will debut Topped and Tailored, a
non-turn collection of six beds featuring the Revolution pocket
spring and settlement free pillow tops, and Bed Tailor Elite,
three models with spring counts of 12,000, 16,000 and 20,000.
New from Healthbeds is the Natural Choice Pocketed
collection while Hush-A-Bye will debut its latest range.
Hypnos is highlighting its latest products along with its Sleep
Studios concept.
Kayfoam is exhibiting mattresses and pillows under the Super
Dream Mattress Co branding. They incorporate a soft latex
topper with visco-elastic memory foam, supported by a layer of
Reflex PU profiled to allow extra air circulation and added
flexibility.
On Kaymed’s stand will be K3Gel beds and the King Koil
brand.
Kingsdown is promoting Kingsdown, Sleeping Beauty and
MySide brands alongside its bedMATCH mattress diagnostic
system.
Kyoto Futons will display its full range including
upholstered sofabeds, bed frames (plus accessories) and 
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There to impress
Impressionist Jon Culshaw (above) will host the show’s
gala dinner and awards ceremony on 27 September at the
Telford International Centre.
The evening will include a drinks reception, three course
dinner and awards. The awards ceremony will focus on top
performing companies across manufacturing, supply and
retail – as voted for by their peers.

The Bed Show

27-28 September
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Vi-Spring’s Shetland Superb

headboards alongside its futons and imported bed frames.
Leggett & Platt is debuting the low diameter Fine Wire
Technology and System X, a 10,000-count pocket coil set.
Millbrook Beds will highlight its latest launches while Horatio
Myer will show a range of product innovations under the
Myer’s, Staples, Slumberland and Dunlopillo brands.
Seetall Furniture will exhibit a comprehensive range of
headboards in contemporary and designer fabrics plus modern
metal designs.
The Shire Bed Company will unveil its latest collection while
SilentSleep Beds will debut new models alongside its existing
models such as the Majestic 2,000 pocket sprung mattress and
divan.
Simmons Bedding Group, including the Sleepeezee,
Simmons, Nestledown and Cumfilux brands, will present a
range of new models alongside what it describes as a ‘new
marketing concept in sleep technology’.
The Sleep Council has chosen the event to launch a multifaceted campaign to promote more regular bed replacement
that will include PR, on and off line advertising, digital and
mobile promotions.
SleepShaper is launching pressure relieving mattresses while
Somnus will present the Supremacy collection with eco fillings
and new spring technology. It will also show new headboard
styles and three new textures of fabric – Naomi, Tempo and Sail
– and its latest brochure.
Springform Technology is the only independent British
manufacturer of integrated spring-making and assembly
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Fast facts
The Bed Show
Telford International Centre
27 September: 9.30am-5pm
28 September: 9.30am-4pm
www.bedshow.co.uk
Visitors will be given a voucher for a free standard
coffee, tea or soft drink, sponsored by Irwin Tickings.

equipment for the production of pocket spring interiors for
mattresses and cushions. It will demonstrate the benefits of its
fully integrated production cell, designed to support lean
manufacturing by reducing changeover times and eliminating
work-in-progress.
Stellini Textile Group will show its range of woven jacquard
and stretch knits.
Stuart Jones unveils the Composer range of two headboards,
bed, chaise longue, chair, stool and ottoman and the Woodland
range of headboard, bed, chair, bedside table, ottoman and
stool.
Vi-Spring will introduce the Shetland Superb with Wool
Sovereign divan, part of its new Natural Luxury collection.
Vita Cellular Foams is showing Vasco 70/80, which
maintains the same physical characteristics over a wide
temperature range.
Vogue Beds is promoting Blu Cool memory foam.


Athena Mattress
Palatine Beds manufactures
and sells mattresses, divans
and electric beds in their state
of the art 150,000 square foot
factory in Newcastle upon
Tyne. Their customers include
both private and public sector
organisations as well as a
number of retailers across
the UK.
Palatine’s beautiful range of retail beds come in a variety of specifications from
open coil mattresses to high end luxury mattresses featuring pocket springs,
memory foam and natural fillings such as lambs wool, horse hair and coir.

For your nearest agent, to become
a stockist, or for more information
about these beds and the rest of
the Palatine bed range, contact the
Palatine Beds sales team on
0191 2772559 or
0191 2772544
www.palatinebeds.co.uk/trade
Office opening hours:
8.30am to 4pm Monday to Friday

Pandora Bed
Palatine Beds, Stamfordham Road, Westerhope, Newcastle upon Tyne, NE5 5HH
Tel: 0191 2772544 (Switchboard) 0191 2772559 Fax 0191 2772550

The Bed Show
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Pandora with Cumulus headboard

Bed manufacturer and furniture wholesaler Sweet Dreams
promises to have much to show. Known primarily as a
manufacturer of divans, Sweet Dreams will preview several beds
ahead of a full launch in January. A number of collections will
be refreshed and there will be innovations in the core range.
There will be a number of promotional divans aimed
specifically at retailers’ sales later in the year. Pandora Ortho is
made in a new soft-handle fabric for the mattress base and
border. With a knitted top, Trinity has a framed 12.5 gauge
spring unit. It comes in 90cm, 135cm and 150cm sizes, and is
sold as a platform top set with various drawer storage options,
or as a mattress.
Cumulus, a floor-standing headboard is being added to
Pandora. In three finishes – chenille, faux suede or faux leather –
Cumulus comes in three sizes, 120cm, 135cm and 150cm.
Other promotional divans include Abigail 2000, a premium
pocket spring model, Trinity and Manhattan from the Sleepzone
collection.
Leather look bedstead, Crawford, will be available as a show
promotion of frame plus mattress. With a sprung slatted base,
Crawford has an end drawer and comes in both double and
king size.
Sweet Dreams announced earlier this summer that it has
become sole UK distributor for bedroom cabinet manufactured
by Gleneagle Furniture. The range was shown at the
Manchester Furniture Show in July and a full brochure
cataloguing the entire collection will be available at the Bed
Show.
Currently there are seven ranges of cabinet, in one or two
colourways except for Bergman, which is available in five.
Furniture to match existing bedsteads is planned and retailers
can order from stock, with delivery within 10 working days, or
customers can choose home delivery, as with Sweet Dreams’
beds.
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Bergman

Crawford

The Bed Show
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Pandora

Oasis

For Palatine Beds the emphasis will be on its top end
collection, showcasing six luxury bed sets. These include the
Pandora, Athena and Oasis.
Pandora is a 3,000 count pocket spring mattress, traditionally
hand-tufted with natural fillings including horsehair and
lambswool. It has a shallow welled wooden frame, chrome feet
and a high, deep padded matching headboard.
Athena is a 1,400 count pocket spring unit with glittery
quilted cover and all natural fillings. Also on show is the Oasis, a
specially developed hypoallergenic mattress designed to help
allergy sufferers, and a selection of luxury bed sets from the
retail range.
‘The divan sets and mattresses we manufacture are
luxuriously comfortable, competitively priced, and
durable,’ says Antonia Dimambro, Palatine Beds,
sales and marketing coordinator.
In response to consumer demand for natural
fillings, Pandora and Athena include coir, horse
hair and lambswool. Both mattresses have 100%
natural fillings and are hand-made in Palatine’s
150,000sqft factory in Newcastle-upon-Tyne.
‘We have seen a change in consumer attitudes
this year. While memory foam and latex are still
selling, our stockists have had a lot of requests for natural,
traditional fillings in their mattresses,’ Dimambro says.
Founded in 1907, Palatine is run by Your Homes Newcastle
and is the North East of England’s oldest mattress and divan
manufacturer.
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‘The divan sets and
mattresses are
luxuriously
comfortable,
competitively
priced, and durable’

Athena

BEDS AND BEDROOM
One-Call Furniture has
expanded its offer with the
introduction of tall
wardrobes, including the
Century.

Meeting
demand
A look at some of the latest
beds and bedroom furniture

Pinch’s Iona Cheval is a fulllength elliptical mirror framed in
solid oak with a shaker-style
joint and brass rivet detail at one
side. The solid oak A-frame,
finished in a matt white oil,
allows the mirror to pivot and
supports an off-white lacquered
drawer section which doubles as
a compact low dressing table.

Hyder Living’s Knightsbridge
has a tailored scroll
headboard and mocha brown
faux finish. With a sprung
slatted base it is available in
4ft 6in and 5ft sizes.

Zanotta uses 1.5mm steel sheets for its Adhoc
system. The units are painted white while open
storage spaces are painted red, yellow or anthracite.
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LASTZ Ltd
Furniture manufacturer
and wholesaler

• Built to last
• Fully assembled or flatpack
• Available in Platanium white, Beech, Maple,
Oak, Walnut and Black ash

3a Richmond Works, Pitt Road,
Fremantle, Shirley,
Southampton SO15 3FQ
tel: 02380238047 mob: 07830047788
The No.1 furniture manufacturer
and wholesaler in the South

BEDS AND BEDROOM
Presotto’s Shu bed
is finished in aged
leather, has a
slanting horizontal
slatted motif and
coordinates with
the Inside cabinet
range.

Wiemann has introduced the mid-priced
Menzo in response to demand for corner
units. Available in 2m, 2.5m or 3m width
options, Menzo comes in a choice of
Alpine white, American walnut or Sahara
carcases. Doors can match these finishes
or be specified with mirrors, or glossy
black, white or Sahara glass for a
complementary or contrasting effect.
The door fronts are divided into eight
bays by chrome trims (walnut on the
walnut carcase option). Contrasting
panels can be specified for the top six
bays, if preferred.

Matthew Hilton’s McQueen collection is made up of a
bed, sofa and chest of drawers, combining cast
iron, solid wood and fabrics to suggest
long-lasting qualities.

Bonaldo’s Stealth
bed has a single
continuous line of
frame and headboard
to give it a light look.
It is available with a
bed base and a
leather or removable
fabric cover.
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£60
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Left and below:
Grace is available in
painted and cherry
finishes
Bottom: Opal

Just got to
hevea it
Serene Furnishings has made sure its
latest range is environmentally friendly
to widen its appeal
‘In times such as these we need to be at our creative best.
Outpacing the competition in each and every way. Standing still
is not an option,’ says Tasleem Tasab, Serene Furnishings
founder and creative director.
Retailers need suppliers to innovate at source and help
provide them with that competitive edge. There’s much retailers
can do, such as understanding customers better, reviewing the
demographic profile of the area in which they operate and
ensuring the store is an inviting place to shop.
‘Well-executed marketing, advertising and PR can of course
all help tremendously, but at the heart of everything are the
products being retailed on the shopfloor,’ says Tasab.
Quality, style and value throughout each of the recognised
price-points are all key factors for retailers and manufacturers.
‘In launching our hevea wood collection of beds and
bedroom furniture, we have brought a potential game changer
to the table for retailers. The range not only ticks the boxes of
style, quality and price, it has been created to appeal to people
of all ages – children, teenagers and adults – and as retailers
you couldn’t ask for a bigger pool of potential customers than
that,’ he says.
Serene has ensured the collection has the right
environmental credentials. It is produced from sustainable
hevea from the Brasiliensis tree, which is grown for rubber
production. Only when it reaches the end of its natural
rubber producing life is it felled and used for furniture.
New plantings continue the cycle and with the wood being
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used in this way, carbon release is minimal.
‘The sustainable nature of the hevea collection is the
common thread that brings all age groups together. Issues
surrounding the protection of natural resources and the
environment are taught in schools from a young age and as a
society, we are all becoming increasingly aware of how what we
do and what we buy impacts on the planet,’ says Tasab.
Different sized beds, cabinets and wardrobes enable a
cohesive room theme to be conceived through a multi-fit
approach to working with any size bedroom.

BEDS AND BEDROOM

Science of sleep
Sealy is widening its product offer and embracing the latest technology
This year is turning out to be exciting for Sealy with the
introduction of several bed ranges, a joint venture with John
Cotton for duvets and pillows, and the launch of the unique
Smart Fibres technology, all of which is extending the
offering from retailers to their customers.
‘There now really is a Sealy bed for everyone,’ says Steve
Freeman, Sealy md.
‘Our new bed ranges differentiate the Sealy brand from
competitors as they use the latest scientific technology to
bring unique, enhanced and really different benefits to UK

Sealy has targeted house dust mites and bed bugs
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bedrooms. Smart Fibres offer the promise of a cool, fresh,
dry and hypoallergenic sleeping environment in addition to
the superiority of Sealy’s Posturepedic advanced coil or
pocket springs which have wonderful zoned support along
the length of the bed to ensure the best night’s sleep with no
tossing and turning,’ he says.
A natural solution to the problem of house dust mites in
beds is offered by the Smart Fibres range with Purotex which
is endorsed by Allergy UK. The average mattress can contain
tens of thousands of the creatures and their droppings with

BEDS AND BEDROOM

the mites mostly feeding on dead skin cells and water from
sweat and expired breath, and are a serious irritant for the
thousands of people in the UK with asthma and allergies.
Purotex’s probiotic microflora in the mattress fabric
prevents mites from proliferating. The range has not been
chemically treated and mattresses containing Purotex are
even suitable for babies.
Additionally, the new bed range with BugShield will keep
bed bugs at bay. The reappearance of these pests is due to a
number of factors, the most common being foreign travel,
more frequent sale and exchange of secondhand furnishings
and the growing immunity of bed bugs to pesticides. Bed
bugs migrate within a building, using electrical cables
between rooms or gaps in skirting boards and it is not
uncommon for them to infest neighbouring rooms or
properties in high occupancy buildings.
BugShield beds and mattresses contain a new form of
biocide which is guaranteed skin-safe but kills bed bugs while
preventing further infestations. An additional benefit is that it
kills house dust mites. BugShield offers a 100% bed bug
mortality rate with 90% killed within 24 hours.
‘With the Olympics bringing the world and his wife to
London next year, no doubt there will be a multitude of
unwelcome stowaway bugs in visitors’ luggage looking to
take up residence in our hotel beds up and down the country,
so this range is great news for the hospitality industry,’ says
Neil Robinson, Sealy marketing director.
‘Since the range was launched three months ago we have
had numerous enquiries from hoteliers – everyone from B&B
owners to major hotel chains and some 20% of our beds sold
at the moment are from the BugShield range.’
The company has also introduced the lower cost
Essentials Collection. ‘The beds are everything
consumers now expect from the Sealy brand, just at a
price they won’t,’ says Robinson.
The supportive Posturepedic zonal springs in
comfortable mattresses have a choice of tufted or
micro quilted versions and drawers. The realistic
prices encourage customers to buy and be
reassured it is a necessity not a frivolous
purchase.
Thanks to the joint venture with John
Cotton, Sealy is introducing own-brand
bedding to complement and enhance its
beds for the best sleep environment.
The mattress toppers, duvets and pillows feature innovations
with everything from pocket spring pillows to mattress
toppers made from a unique memory fibre which offers the
comfort and support of memory foam without heat retention
problems.

www.interiorsmonthly.co.uk
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UPHOLSTERY

Lucky classic
Ever since its introduction, Zanotta’s
Sacco beanbag has been regarded as
a classic, but it almost didn’t happen,
according to one of the designers 
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FOR SALE
SUCCESSFUL UPHOLSTERY WORKSHOP
Epping Essex Area

• Small but well equipped workshop 170m2.
• We make mainly new bespoke upholstery but do
re-upholstery as well.
• Heavy and light duty sewing machines,
overlocker and industrial button machine. Full
wood machine shop for making own frames.
Vast collection of hand tools.
• This is a going concern with an existing client
base and can simply continue trading. No staff
take over obligation.

£35,000
Owner emigrating
Please contact owner direct on
upholsterysale@rocketmail.com
for further details.

Autumn

LONG POINT

19-22 September 2011
HOME OF THE ORIGINAL DEBORA 3PCE SUITE FROM ITALY

SUMME
R
SIZZLE
R

OFFER

•
•
•
•
•
•
•

Available in 3 colours
Stocked in the uk
Fast delivery
Leather all over (no PVC)
Solid wood frame (no chipboard)
No minimum order
This offer must end 30th September 2011

UPHOLSTERY

New fabrics were added for the Sacco this year

‘In 1967 and 1968 ergonomics was in
fashion and many of us were interested in
designing objects as flexible as possible,
which could adapt to different situations:
not just to forms of behaviour but also
different physical structures,’ says Piero
Gatti, who designed the Sacco beanbag
with Cesare Paolini and Franco Teodoro.
‘So we said think of a chair that will
allow for these functions. We began to
think about a material that would allow
this adaptability, both for the body and
its positions: like snow you throw yourself
into it and make an imprint, or a fluid like
water.
‘In the end we thought about the old
mattresses stuffed with chestnut leaves,
widely used by peasants – you take a
sack, you fill it with leaves or similar
materials and this moulds itself to fit the
body. From this, with a series of
successive insights, we got to the idea of
something like marbles or balls that
would mould themselves to the body
and behave like a semi-fluid. In that
period there were those ashtrays filled
with buckshot. The idea appealed to us
but lead is too heavy.
‘We even thought of using tiny pinpong balls, but they cost a lot because
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‘We told each
other no-one
would ever want
to make this thing’
they were made in moulds and it would
have taken a lot of them, so we were at a
dead-end again.
‘Then we found a material used in the
building trade, foam polystyrene for
sound and heat proofing. We put these
little balls in an envelope and we saw it
worked. We thought of making it
transparent so we had some prototypes
produced with a vinyl cover like the ones
people cover their driving licences with.
After which we took some photos and
told each other no-one would ever want
to make this thing. So they stayed in the
office,’ says Gatti.
Some months later, before the
Christmas holidays, the trio were asked
for some pictures of their work by an
American magazine and included a
photo of the prototype.
‘Between Christmas and New Year we
got a call from the Italian branch of

Macy’s department store saying the
company had seen our work in a
magazine and they were interested in the
model we had called Shaped By You.
‘We said we were still working on it and
it wasn’t in production yet, so we couldn’t
give them a price or anything else. They
said tell us something, because we need
about 10,000 pieces. We put down the
phone and said: 10,000 of them is a fair
number,’ recalls Gatti.
Caught by surprise by the order, the
trio thought perhaps the only company
who would do this would be Zanotta. The
three had met Zanotta at an exhibition
earlier that year when they were
designing a stand there.
‘So I called Zanotta and the secretary
asked me which Zanotta I wanted to talk
to. Why, I said, how many are there? Five!
So I said pass me to the one what was at
Eurodomas in Turin. So she passed me to
Aurelio Zanotta and I explained the
business to him.
‘He said, “OK come over and we’ll see.”
‘So, after Epiphany, we drove there with
this model in the boot. He looked at it,
got to work and made three of them.
Then he took them to the Paris furniture
show…’

WOOD AND LAMINATE

Parador’s Trendtime 7 has a rustic appearance (left) while Classic 1040 is a copy of a chancery floor (right)

Light and dark forces
Whether the trend is for vintage, traditional or
contemporary flooring, oak seems to slot in somewhere
No matter what interior style people choose for their home, oak
on the floor is still popular.
‘Oak is still the decor of choice,’ says Josh Ashby, UK Flooring
Direct product manager.
‘Mid tones are hugely popular occupying the majority of our
laminate bestsellers, confirming that we continue to opt for a
safe, neutral option when it comes to selecting our laminate
floor with planks rather than strip styles still the favourite.
‘That said, we are also seeing opposite ends of the spectrum
enter the fray too, with the light tones of White Oak and the
dark shades of Black Walnut making it into the top 10. These
could perhaps signify a move towards a more considered
approach to the floor for some homeowners, but for the
majority it is still oak,’ he says.
Kate Male, Pergo UK marketing manager agrees, saying
Natural Oak has been its bestselling UK decor for a while.
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‘This is probably due to the timeless, classic design which
quite frankly will never go out of fashion,’ she explains.
Kamala Beige is also popular on the slate decors. Similar to
the Natural Oak this is a neutral colour, indicating that a large
portion of Pergo’s customers want clean, crisp colours that
won’t date or detract from a room’s furnishings.
Harvey Booth, Kährs UK sales manager, anticipates two strong
emerging trends of contrasting and complementing surfaces.
‘Dark wood floors are being used alongside gleaming white
walls to create stark contrast, while wood is also being laid
across horizontal and vertical surfaces to create a natural
continuity,’ he says.
In contrasting spaces, strong texture is playing an important
role. Robust, richly grained black and grey wood floors are
making a big statement in contemporary design, he says. Dark
stains are being used on traditional wide boards, while 

WOOD AND LAMINATE

Kährs’ Supreme Oak in Maison decor

Pergo’s Natural Oak

Walnut is among UK Flooring Direct’s bestsellers
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traditional basket-weave parquet designs are taking on a new
dark look. Softer contrasts are also being created by using
rustic, knotty, limewashed flooring, such as Kährs’ Oak Oyster,
alongside pale walls and modern furniture.
‘Timber floors are being chosen to match walls or the colour
of large static pieces, like kitchen islands, so that a specific tone
and texture can be continued from floor to wall in a claddingtype fashion. This creates an equally stunning, seamless look,’
says Booth.
In more mainstream design, a natural, authentic look is still
sought he says, as are tactile finishes and bevelled edges which
complement this style of floor.
But Parador says everything is open to question. ‘For example,
why a block floor always has to be made from planks of the
same width. Or not as the case may be, as the new oak mix
laminate shows, which is captivating precisely because of the
irregular arrangement and different widths or lengths of the
planks,’ says a spokeswoman.
‘Once installed, a lively scene emerges, which integrates
excellently with a puristic home ambience.’
The company highlights two trends: elegance with clear
colours and vintage, with natural and rustic looks.
Its Walnut Antique decor comes from a chancery that is more
than 100 years old.
‘The office’s engineered wood, aged with dignity, was
meticulously reproduced and is now enjoying its renaissance as
a technically advanced laminate floor,’ she adds.

SALESMAN OF THE YEAR 2010/11
At the recent National Sales Conference of Victoria Carpets, the Area Salesman of
the Year Award (The Stewart Anton Cup) was awarded to Ted Morgan.
Ted joined the company in 2004 and covers the South East of London and Kent. In
the time that Ted has been with Victoria Carpets he has established himself not
only with Victoria Carpets but
also with his customers. His
professionalism and enthusiasm,
along with dedication and hard
work, are a credit to him.
In order to win the Stewart Anton
Cup other criteria needs to be
attained; this includes such
things as achieving sales targets,
presentation/sales skills,
customer relationships and
administration duties, to name a
few.
Shaun Lewis, Sales and
Marketing Director, said, “This is
a very prestigious award and, on
Shaun Lewis (left) presents the Stewart Anton behalf of the staff and directors
Cup to Ted Morgan, Victoria Carpets Salesman of the company, we congratulate
Ted on his achievement”.
of the Year 2010/11

LIVING AND DINING
Calligaris’ Basil

Enjoy the seatwave
The latest dining
chair designs are
hot, hot, hot 

Magis’ Murano Vanity
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Jade Furnishers Ltd

Furnishers

43-49 Fowler Road
Hainault Industrial Estate
Hainault, Essex IG6 3UL
T: 020 8501 5013 F: 020 8501 5014
E: sales @ jadefurnishers.co.uk
W: www.jadefurnishers.co.uk

UK manufacturers of a wide range of bedroom, living room and kitchen furniture.
Supplying to: Retail Shops, Student Accomodations, Hotels & The Contract Market
throughout the United Kindom and Europe

NEW
Torino
Range

Available in white, walnut and
metallic black high gloss

LIVING AND DINING

Flexform Mood’s Aline

Bonaldo’s Rest Up

Dining chairs don’t have to be just wood and a cushion. For
those looking for a more interesting dining experience there is
plenty to whet the appetite.
Calligaris’ Basil is a stackable chair with ergonomically-shaped
shell and choice of wood or metal frame available chromeplated or matching the shell.
Magis’ Murano Vanity semi-translucent polycarbonate chair
comes in eight colours, from gold to burgundy, while Flexform
Mood’s Aline combines a curved wing back with a wood frame
for stylish comfort.
There are four versions of Bonaldo’s Rest: the dining chair; the

Alias’ Hydrochair
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Alias’ Tagliatelle

high backed dining chair Rest Up (pictured); the wide Rest
Down; and stool, Rest Too.
Alias’ Hydrochair combines hydro-formed and pressure cast
aluminium to give it grace, strength and lightness. Three
decades after the company introduced the Spaghetti chair,
Jasper Morrison has reinterpreted it with the Tagliatelle.
Maxalto has expanded its Febo collection with a chair
featuring more enveloping lines. The wooden based design is
available in five variations: natural, brown, grey, black and
smoked oak, with chrome or nickel legs along with a
coordinating small armchair now available with armrests.

Maxalto’s Febo

Mystique Interiors
www.mystiquewholesale.co.uk

Mystique is a
successful independent
interiors business,
which has expanded to
accommodate the
wholesale of these
exciting products
The lighting range has been the driving force for our wider furnishings
business since we gained exclusivity of the products in the UK.

Amazing consumer feedback
and our direct-to-manufacturer
approach has reinforced our
belief that these versatile
products will be beneficial to many
retailers, from small independents
to large national chains.
Here at Mystique we constantly strive to supply a fantastic
product at a competetive price.
Please feel free to visit our show room or speak to our
staff who will be more than happy to assist you with any
imfomation you may require.
Please contact by Telephone: 01663 767 912 or email us on
mystiquewholesale@hotmail.co.uk.

Experience a sales upturn with this new wholesale lighting range
* Agents required – contact us to discuss • Distributor for England wanted *

RETAIL

The Shoreham by Sea branch is Next’s 37th home store

New
link
in the
chain
Next’s latest home store
format covers flooring,
DIY, furniture and the
garden
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Upholstery is available on the ground floor

On an overcast and breezy Thursday
morning, the car park outside Next’s new
Home and Garden store is full and cars
are waiting on the roundabout for
access. This is the second morning of
trading and the store is heaving.
The day before the 55,000sqft
Shoreham by Sea, West Sussex store was
opened by TV presenter Carol Smillie
with 500 shoppers queuing outside.

It is the chain’s 37th home store in the
UK and Republic of Ireland but the first
to stock flooring (also available online),
paint and gardening products.
‘It has everything Next offers all under
one roof and on a never before seen
scale,’ is how the chain describes it.
So how does it look? After a not
so small fortune and months of
construction work that saw


Imagine being able to
WfYUhY Ubm ùccf mci kUbh"""

...now imagine the business that could create for you
Home Foundations is proud to be the sole distributor for Heuga creative carpet tiles in the UK – and things
are getting interesting.
The original name in carpet tiles, Heuga, in partnership with Home Foundations, is taking personal style
to a whole new level. A huge palette of colours and textures will inspire your customers to create something
truly original and that could create a wealth of opportunities for you.

heuga.com

To arrange an appointment with your Home Foundations Heuga representative,
please contact 01675 433070. Alternatively, email sales@heugahomefoundations.co.uk

RETAIL

The largest display of flooring is taken by tiles

almost everything of the former
Homebase store removed apart from
some walls, the initial impression is a
bright, modern store that invites
shoppers in.
Gone are the racking, open spaces
and mezzanine floors of the DIY store,
replaced by two proper floors,
sectionalised product areas and a large
glass frontage.
Men’s clothing, customer order area
and a Starbucks cafe doing a roaring
trade make up about 40% of the upper
floor alongside children’s furniture,
bedlinen and bathroom departments of
about 2,200sqft each. All are fully
accessorised as is the rest of the store.
The bedroom furniture section is made
up of 15 bedroom displays, mainly a bed
with one or two items of cabinet around
it and four standalone beds. The limited
number of wardrobes and chests of
drawers manage to give an impression of
the wider ranges, but only just.
While there are lots of displays there is
sufficient room to take in the products
and get close to them, which doesn’t
work quite as well on the ground floor.
Women’s clothing takes up almost half
the space downstairs with the rest of the
home products squeezed in the
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There is a selection of upholstery on offer

remaining space. The 16 living, dining
and upholstery roomsets feel slightly
cramped alongside the numerous other
departments, including lighting,
cookware, four kitchens, paint, wallpaper,
accessories, flooring and a small
electricals section that is perhaps there
to show shoppers Next sells them and to
look online for more.
The flooring section also suffers, but in
a different way. Carpet – mainly polyprop

– is displayed along a wall of about 12ft
of panels with an extra panel for vinyl
and a rug display at right angles to it.
Parallel to the carpet wall is the laminate,
wood and tile area. In between the two is
a selection of furniture that doesn’t really
give you space to look at the carpet
without the distraction of the furniture.
The laminate and wood section has
about 30 large sample panels, almost
evenly split along with a single 

s 2ENEWABLE CONTENT
s
s %ASY TO CLEAN
s ,OCKED IN RESISTANCE

RETAIL

Above: Upholstery and living and dining is displayed alongside plants in the outside area but also has dedicated sections on the ground floor (below)

solid wood offer. Here being able to see
a decent area and imagining how it will
look at home takes priority over using
manufacturers’ displays.
The floor and wall tile section takes
the same approach, but interestingly it
has been given more space than wood
and laminate and substantially more
than carpet.
Outside there is now a glass roof in an
area housing another four living, dining
and upholstery displays and a handful of
conservatory sets alongside plants and
garden tools.
The very highly staffed store follows
that of its neighbours Tesco and Marks
& Spencer (which is having a major
refurbishment) by opening until 9pm
and the three will undoubtedly draw
customers for each other.
So should the format worry rivals? If
you sell carpet, probably not as the offer
is limited. Vinyl: not at all. Wood and
laminate: if shoppers get used to the idea
of flooring at Next, possibly. Lighting,
accessories and furniture: if shoppers like
the styles then yes as its clothing offer
will draw shoppers. Paint and wallpaper:
with only Dulux and its own label indoor
paint and about a fifth of what you’d find
at B&Q, no.
Given the format is likely to be
tweaked as it goes on, the ability to
furnish every room in the house could
be an appealing prospect for some
shoppers – if Next can find suitable
stores. If it doesn’t at least it should
generate interest in interiors that
specialists could benefit from.
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Natural Prestige

Urban Loft

Traditional Vintage

For superb laminate, it makes perfect Sensa.

Sensa laminate is such a pushover to choose and install – it could help you really click with customers. Our unique Sensaloc
system simply pushes down, then clicks and locks. It comes in 9 distinct ranges and 70 superb styles to offer everything from
a 7mm Action option with a 10-year warranty, to a 10mm 4-sided bevel luxury option with a 20-year warranty. There really is no
easier way to suit every room or pocket.

To ﬁnd out more about the extensive Sensa range call 01675 433074.
Sensaloc simply pushes down, then clicks and locks.

TRANSPORT

Steve Morrison and Bruce Howard

A greener village
Furniture Village is determined to cut its transport carbon footprint
‘We pride ourselves on having one of the
best home delivery services in the UK
today,’ says Steve Morrison, Furniture
Village logistics controller. Now it wants
to make the operation more
environmentally friendly.
The chain’s delivery fleet is provided by
global transport company Ryder and
initially was a mix of 3.5tonne and
7.5tonne trucks. It has recently added 13
trucks with the most environmentally
friendly specifications currently possible.
The DAF 7.5 tonners, fitted with Euro 5
compliant EEV engines, have
aerodynamic Bevan21 bodies which
reduce wind drag and provide fuel
efficiencies of around 15%. The 6.5tonne
GVW Iveco ECODaily trucks with
Bevan box bodies are also Euro 5 EEV
compliant and provide the most 
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The latest trucks have bespoke bodies

Come and visit us at the

Harrogate Flooring Show
Hall C Stand C15

1HZ UDQJH IURP 0DQ[
0DQ[ &DUSHWV DUH SOHDVHG WR ODXQFK WKHLU QHZ UDQJH
&DVWOH 7ZLVW (VVHQFH $YDLODEOH LQ R] DQG R] LQ 
UHVWIXO VKDGHV WKDW DUH WKH HVVHQFH RI IDVKLRQDEOH FDUSHW
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SDOHWWH ZKLFK ZLOO FRPSOHPHQW DQ\ RI WRGD\·V PRGHUQ
LQWHULRUV
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TRANSPORT
environmentally friendly specifications in
their weight class.
‘Having worked with Furniture Village
since it first brought its nationwide home
delivery service back in-house in 2005 we
have liaised with the company, DAF,
Iveco and Bevans to specify bespoke
designs that would enable the company
to make significant future reductions in
its carbon footprint,’ says Bruce Howard,
Ryder contract hire director.
The DAF LF45.160 EEV is the class
leading 7.5 tonner, while the 6.5tonne
ECODaily, which was launched last year,
provides significant operational
efficiencies over previous 3.5tonners in
the fleet. Having worked with the Bevan
Group to specify box bodies it was a
natural choice for the latest trucks. While
standard bodies with cab-mounted air
deflectors were specified for the Ivecos,
the Bevan21 was specified for the DAFs.
More DAF trucks have been ordered so
most of the fleet will be Euro 5 compliant
this year.
The Government-run Freight Operator
Recognition Scheme that aims to
improve freight delivery in London has
awarded Furniture Village a bronze
certificate for its policies.
Furniture is installed in the customer’s
home, packaging disposed of and, for an
additional charge, the old furniture can
be removed. All large vehicles have tail
lifts to make it easier for the uniformed
delivery team to handle large items and
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a range of protective blankets, bags and
door covers are used to protect the
furniture and the customer’s home.
Customers can choose from a range of
days for the delivery, which is made
within a two-hour time slot on the
chosen day.
‘We provide a full installation service to
customers in which all upholstery is preinspected and wrapped in our purposebuilt quilted bags for added protection.
Everything is placed in the room of
choice, all packing is taken away, with
most recycled, and the product is then
fully demonstrated,’ says Morrison.
While the trucks are provided by Ryder,
the 108 drivers are employed by

Furniture Village and they have recently
enrolled in the AA Drive Tech training to
ensure they are Driver Certificate of
Professional Competence compliant.
‘Our commitment to reducing our
carbon footprint extends beyond the
truck fleet, we are also working closely
with our car lease provider to reduce
CO2 emissions. Currently the entire fleet
is below 160g, but we want to that below
140g,’ says Morrison.
‘Overall, we take our broader
responsibility extremely seriously and to
this end the quality of vehicles and
service we receive from Ryder perfectly
matches the quality expectations we
have of our own brand.’
Left: All larger trucks
have tail lifts
Below: Upholstery is
protected by quilted
bags

TRANSPORT

When satisfaction
is not enough
Being delighted is the only standard for Croome

‘Customer satisfaction is no longer
acceptable. The sharp definition of
ensuring that each and every customer is
delighted with the task performed is the
absolute aim,’ says Luke Croome, Croome
International sales director.
This covers everything from the
delivery of the smallest furniture
consignment to a local store, through to
organising and operating transportation
requiring half a dozen high volume
vehicles for furniture from one country to
another.
‘Throughout the organisation from the
boardroom to management to staff, and
right the way through drivers,
maintenance and cleaning, everyone is
focused on making the customer
delighted,’ he says.
Knowing where its 40 trucks are at any
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time has proved a major advantage for
the company, and while such technology
is commonplace these days, it was far
from the case when Croome introduced
it in 1993.
‘Two of our vehicles were driving to
an exhibition in Kazakhstan. At that time
the satellite footprint stopped just
outside of Moscow but the knowledge
and comfort factor the satellite tracking
and communication system gave was
enough to permit the company to
rapidly equip the entire fleet,’ explains
Croome.
The software is considerably more
sophisticated now, but knowing the
position of each shipment minute by
minute and the ability to communicate
easily with the driver remains just as
important and integral to its operations.

Croome will soon add 10 vehicles to its
fleet. All of the trucks in the fleet already
carry two demountable containers that
are interchangeable between truck and
trailer throughout the fleet.
The flexibility gained from this type of
operation provides great benefits and is
essential in enabling timed collections,
and timed deliveries, using each of the
Croome depots at Queenborough, Kent;
Leeds and Kaunas, Lithuania and other
hubs.
‘We have worked extremely hard to
ensure that the controlled movement of
our vehicles, and the flexible approach
we adopt, allied to the absolute reliability
of our services on the international trade
routes provides our customers with a
happy solution in this competitive world,’
says Croome.

ENTERTAINMENT

SUDOKO

CROSSWORD

Easy

ACROSS

Medium

Difficult
Answers can be found on p90
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1 Metal filament
5 K6
9 Monetary unit of Nigeria
14 River which empties into the Baltic
Sea
15 Emperor of Rome 5468
16 Grant portrayer
17 Auto pioneer
18 Old fashioned exclamation of
surprise
19 Surround
20 Profane
22 Unit of weight in gemstones
23 Ad ___
24 Kind
25 Capital of Bulgaria
29 Klondike territory
32 Punctual
34 Situated in the north
39 Soon
40 Peruses
42 Tennis star Nastase
43 North American dogwood
45 Grommet
47 Palm-like
49 Organisations (Abv)
50 Pale
54 Pledge
56 Greek epic poem
57 Peddler
63 Starbucks order
64 Spoils
65 Winglike parts
66 Early anaesthetic
67 Opponent
68 Red flower
69 Visionaries
70 Apians
71 Ooze

DOWN

1 Timber
2 Doing nothing
3 Cincinnati club
4 Gaelic language of Ireland or
Scotland
5 Diciembre follower
6 Bequest
7 Part of QED
8 Method
9 Beginning to exist
10 Continental identity of a Chinese
person
11 Inactive
12 Royal
13 Narrow mountain ridge
21 Fellow
24 Furze
25 Stout pole
26 Writer Sarah ___ Jewett
27 Nourishment
28 ___ expert, but...
30 Render weaponless
31 Down for the count
33 Threesome
35 Hastens
36 Building wings
37 Nothing, in Nice
38 Devices for fishing
41 Sniggler’s catch
44 Arachnids
46 Yelp
48 Actress Mimieux
50 Heaps
51 Winged
52 Supple
53 ‘See ya!’
55 Fertile area in a desert
57 Cancer’s critter
58 Sharpen
59 Jolts
60 Tropical plant
61 What you do to a joint, prior to a
heist
62 Retain

FINAL POLISH
Shorts score for hospice
Bristol store Park Furnishers is helping promote the work of
St Peter’s Hospice in the city. The firm sponsors Championship
rugby union team Bristol Rugby, but will now use the hospice’s
logo on the team’s shorts rather than its own.
‘We were keen to develop a relationship with Bristol this
season. When we arrived at the stage of deciding how to do
this, it struck me that St Peter’s Hospice, a charity that we
support, would benefit from the additional exposure,’ says Tim
Coller, Park Furnishers md.
Caroline Booth-Morris, St Peter’s Hospice corporate
fundraiser, says: ‘We’re delighted to have our logo on Bristol’s
shorts for the new season. We’re really grateful to Park
Furnishers who have been a long and loyal supporter of the
hospice and the work that we do. It’s a fantastic opportunity for
us and we’re looking forward to a great partnership with Bristol
Rugby.’

Bunny view: With membership costing £15,000 you would expect to
enjoy a grand view as you relax on the terrace of the London Playboy
Club. Sadly, as you can see it’s not the best, but at least it doesn’t distract
members from admiring the upholstery by Sixinch.

Energy blowing in the wind for Ikea
Ikea is doing its bit for the environment by installing 39,000
solar panels on the roofs of its UK stores and adding to its 66
wind farms with one in Huntly, Aberdeenshire producing 30%
of its UK electricity.
‘The wind turbines in the UK are a first step, and we’ll expand
on that,’ says Steve Howard, Ikea chief sustainability officer. ‘The
direction of travel for us is 100% renewable. We’re likely to hit
70% to 80% by 2015.’

Iraq’s floor command
How the logo will appear. Below: Tim Coller and Caroline Booth-Morris

In Iraq Shiite cleric Moqtada al-Sadr has banned the use of airconditioners, chairs, tables and other furniture in the offices
belonging to his group.
Sadr has 40 deputies in the Iraqi parliament and also
commands heavily armed militias, locally known as Madhi
Army, so he’s not a man to ignore. The instructions advise his
followers working and visiting the offices to sit on the floor.
Fun for all: Staff and customers at
Palatine Beds raised £1,200 for Help
for Heroes at its recent third
community fun day at its
Westerhope, Newcastle factory.
Performances by the Newcastle
Roller Derby Team and training tips
with Newcastle Eagles basketball
players and coaches entertained
crowds, while children were kept
busy in the soft play area.
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